Media Reform for a More Humane and Democratic Culture
Carl McCargo Unitarian Universalists Society of Greater Springfield
Issue: How are current media: entertainment, news- print, radio and television - undermining the democratic process here at home and in international relationships?
Background and Reasons for Study:   We need to study our media due to their very strong trends toward monopolistic consolidation by large corporate entities.3, 4, 10, 11, 17   These mergers create conflicts of interest in media relationships with and between media services, elected officials and citizens seeking to maintain participation in the democratic process. In this media environment the truth in news is sacrificed for the health of corporations and not for information to the people.  Further, images of culture4a, 4b, 5, environment1, health6, labor12 and work place safety can be kept away from social and democratic scrutiny, to be used by powers-that-be, to manipulate public opinion on such issues as voting choices, environmental concerns and criminal justice policies and practices. 
Significance to Unitarian Universalism:  Without truth in our media, all initiatives of our denomination suffer since factual research is a prerequisite to education, advocacy, witness and community organizing.  Without a true picture of e.g., New Orleans14, 15, 16, a serious humanitarian injustice remains concealed from study, reflection and action.   If we as Unitarian Universalists, Unitarians and Universalists are witness to such injustices, it is our faith and principles and purposes that compel us to action.  As a faith organization under these circumstances we will witness, advocate, educate, organize, reflect, discuss, renew and start again for reform in the media.
Possible Study Questions:  
1. At the National level how do we decelerate or democratize monopolistic mergers between large corporations?
2. How do we shape media at the local level to meet the needs of individual, cultural, generational and ethnically diverse communities?
3. How do we determine the validity and merit of existing curricula for teaching “Media Literacy” in our school systems?
4. How do we evaluate media programming, especially entertainment, for ethnic, racial and gender fairness?
5. How can we develop a communication template so our congregations can more effectively communicate with the chairperson and officers of the FCC for more effective means of conveying our media concerns? 
Possible Actions:
1. Develop an “Annual Media Reform Day” on which all  UUA congregations would engage in actions that promote media awareness, reform in our local media, support to our  schools, advocate, witness and organize for diversity across generations, sexual orientations, ethnicity, race, prison reform, economic justice and harmony/healing within our pluralistic religious cultures.
2. Provide instructions to local congregations so that when their radio and television stations are up for license renewals, they could be challenged for more favorable programming and program components.
3. Develop, maintain and support our elected officials in a manner consistent with our faith principles.4a 
4. Support existing media reform groups by volunteering time and expertise.
5. Develop a “Media Reform Group/Committee” in each congregation which would coordinate and publicize the above initiatives, conduct at least one lay-lead Media Reform service each year and develop and maintain a data base of UUA, local and relevant National Media reform resources. 
6. Challenge our local media to report comparative information about conditions within individual prison such as injuries, deaths, rehabilitations and recidivisms.
7. Develop media reform Study Circles.8 
8. Work to negotiate long-term federal funding for public media.
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